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J ust after the busy wedding season and the exciting festivities of Christmas and 
New Year, we recharge our batteries by putting our exclusive ideas into action 

and executing New Year plans! In this inaugural January 2022 issue, we present 
an eclectic mix of people who herald another year of success stories and 
achievements. On our cover, the amazing Dr. Fazeela Abbasi who in a short space 
of time and a lot of hard work is being hailed as one of the top dermatologists in 
Pakistan with merit and �ne ability – with beauty industry at the very top in the 
world of business, Dr. Fazeela tells us all about her journey.

Our interviewees this month are all inspiring personalities, who share with us 
their passions; from Uzair Jaswal to alpinist Shehroze Kashif, to �ne actress who’s 
breaking barriers of borders Zoha Rahman. Together they bring us a positive 
New Year message that nothing is impossible; if you want it, just go for it.

As always we have our regular roundup of fashion with shows that hyped up 
the trend scene this month.

Also enjoy our round-up of the ‘it’ weddings of the season and bashes that 
rocked the party scene!

PUBLISHER’S NOTE

Sundus Unsar 
Raja

A very Happy New Year to all our fabulous readers! We start 2022 with this 
hope that it will be a year of blessings, peace and healing that this world 

needs so much of right now. Even though we have started yet another year 
with the news of another wave of covid-19 hitting the world but it’s this hope 
that things will eventually get better, that keeps us all going. 
In this year’s �rst issue we wish the readers of our magazine another wonderful 
12 months of good reading and inspiring photoshoots with stories of success 
from the film, fashion and television industries and from the world of 
fabulous lifestyles and high society. We will complete a decade this year and I 
can say with infallible certainty that the coverage we bring to you is our 
signature success – and it gets better with time. As we launch full speed ahead 
into the new year with our foot comfortably on the accelerator, we are sure 
that right now, we lead the way in luxury print publishing in Pakistan.

Hope you enjoy our 2022 lineup.

Zahraa Assad 
Saifullah

Follow me on Twitter 
and Instagram 

@ ZahraaSaifullah

EDITOR’S NOTE
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D r. Fazeela Abbasi is a highly 
experienced dermatologist and 

pioneer in the use of advanced laser 
treatments, who has garnered a distinct 
reputation as a celebrity dermatologist 
and aesthetic skin specialist. She has 
been in dermatological practice since 
2003. After completing her medical 
school, she went on pursuing post-
graduation qualification in Clinical 
Dermatology from Saint John’s 
Institute of dermatology, Kings College 
London, the world’s renowned 
dermatology institution. After which 
she joined MD Dermatology and 
completed her doctorate in medicine 
adorning her educational career with 
the most prestigious qualification in 
the �eld of dermatology. We met with 
the ace dermatologist in Islamabad and 
she �lled us in on her professional life. 
Read on...
Hello Dr. Fazeela so happy to have you 
here. Before we dive in, how are you 
coping with the ongoing pandemic? 
Has it changed you in anyway?

I have been a big believer of a 
consistent and holistic healthy lifestyle. 
I practice medicine and dermatology is 
what I specialise in and my forte is to 
make people beautiful and reverse 
aging clock using my tools and high-
end gadgets and modern re�ned age 
reversing techniques. I know for a fact 
that beautiful skin comes with a healthy 
body and that aging gracefully hails 
from a positive healthy mind. That’s 
why my brand tag line is: ‘Beauty  is 
Science’.

Covid has made people more 
conscious of their health and lifestyle. 
They have never been more conscious 
of their physical health as they are now. 
For me it’s always been the way it 
should have been. So, in terms of 
coping up with pandemic, I didn’t have 
to add more to the armamentarium.
Why dermatology? When did you 
realize this was your true calling?

Destiny pushed me towards selecting 
this field. I wanted to be a heart 
surgeon but my son was born with a 
life-threatening lung disorder. He is 
healthy and well by the grace of God. 
But at that time, I had to choose a �eld 
that did not involve emergency 
rotations and hectic working hours. 
Dermatology seemed to be just the 
right �t and now it’s like I was born to 
do it.
How much do you think you’ve evolved 
since you �rst started out back in 2008?

I evolved both as a human being and 
as a professional in my field. I have 
been in dermatological practice since 
2003. After completing my medical 
school, I went on pursuing post-
graduation qualif ication in 
Clinical Dermatology from Saint 

‘Destiny pushed me 
towards selecting this 
field. I wanted to be 

a heart surgeon’

'Building my own brand from the 
ground up has taught me a lot, 

and I’m so blessed with that 
knowledge to apply to my product 

business', says Dr. Fazeela 
39



John’s Institute of dermatology, 
Kings College London, the 
world’s renowned dermatology 
institution. After which I joined 
MD Dermatology and completed 
my doctorate in medicine 
adorning my educational career 
wi th  the most  pres t ig ious 
qualification in the field of 
dermatology. Learnt many things 
in this beautiful journey. Both 
good and bad. Tried to learn 
from every experience and move 
on with a positive attitude. I can 
say loud and clear that there are 
no short cuts in life, and hard 
work is the key to success. Though 
destiny might take you to reach 
that point, only hard work will 
take you to the top. In my 
profession, sky is the limit in 
terms of exploring new machines, 
technologies and introducing 
yourself to the latest cutting-edge 
tools and procedures. I have 
always tried to stay at the top of 
my game and my philosophy for 
beating aging process in a natural 
w a y,  u s i n g  m y  t o o l s  a n d 
techniques, has put me in a 
distinguishing pedestal.
Where do you source all your 
machines and devices from? Are 
they easily available in Pakistan?

We have distributors who bring 
the latest advanced equipment 
from other countries. Bringing a 
machine is easy but taking 
responsibility of its maintenance 
and provision of its parts is very 
diff icult .  We have rel iable 
partners, 'Aesthtic Life' , who 
have always taken care of all these 
aspects of being a reliable, trust 
worthy and ef�cient suppliers for 
these high-end machines and 
lasers in the region.
If you could accomplish one big 
thing in the new year, what would 
it be?

I am in the process of taking 
my skincare line which is for both 
men and women into  the 
international market. There is a 
bewi lder ing  array  o f  new 
technologies constantly emerging 
as ‘New Technologies’ and ‘Skin 
Care’ which are offered to doctors 
and their patients. Some are pie-
in-the-sky promises, others 
represent real breakthroughs. My 
job is to ascertain the most cost-
effective and ef�cacious ones and 
bring them to my patients as we 
expand the scope of aesthetic 
re�nement. After many years of 
study and deliberation, working 
in conjunction with pharmacists, 
extracting feedback from 

‘We never say no 
to anyone because 
of their financial 
restraints. This is 

where we facilitate 
them with pocket 
friendly treatment 

plans’

Dr. Fazeela has always been an 
advocate for making customised 
treatment plans and packages for 
her patients according to their 
needs and budget40



Dr. Fazeela Abbasi is the prime 
example of a woman who works 

hard and achieves everything 
that she wants to. The word GO-

GETTER would be an 
underestimation for her 

discipline and work ethic 41



patients, I came to the sobering conclusion that few 
skin products live up to their promise and 
expectations. We could not trust most of the locally 
prepared brands due to different reasons and most 
of the patients could not afford the imported 
products. As a result of this dissatisfaction, I sought 
out to create my own skincare brand using my 
medical knowledge and expertise. I chose the best 
laboratories in the world with the most competent 
pharmacists to formulate my desired formulations 

for different skin types, age groups and genders. 
The choice of selecting the most unique ingredients 
as the purest raw material for my signature skin and 
hair care formulations and not compromise on 
their quality is what makes DFA brand unparalled 
in delivering results. The chemicals generally 
considered as harmful are strictly prohibited to be 
used in my collection of the products. I am an 
admirer of nature and a big believer of natural 
products. Most of my skin care is purely organic 

and green. This is how DFA brand was born, 
through a commitment to offer the best possible 
outcomes for my patients whether it’s through the 
skin care range or through clinic-based treatments.
How do you balance your professional life between 
- Dubai and Islamabad? 

It’s not easy…but I try managing them. I give 
two-three weeks to my Islamabad clinic and try to 
dedicate a week to 10 days once a month to my 
Dubai practice. Juggling between two international 

At DFA Clinic, they tailor 
each patient’s skincare 
regimen to his or her 
individual skin type, personal 
needs, and lifestyle. Upon 
consultation, they work 
closely with their patients to 
develop a treatment plan 
that achieves their desired 
outcome
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‘My skincare line is focused less on aggressive, fast-acting results and more on 
nurturing the skin’s barrier, maintaining a healthy, diverse microbiome (the 

good bacteria that live on your skin and keep it healthy and happy) and 
aligning more with self-care’

practices is one hell of a task and travelling in times 
of a pandemic is another level of stress and havoc.
Any plans on expanding DFA Clinic within Pakistan? 

It’s an attractive thought. But I believe in 
exchanging a personal one-on-one professional 
experience with my patients. By franchising my 
clinic, that special personal bond that I develop 
with each and every patient of mine will be missing 
and DFA clinic will turn into just another business 
in the market but without DFA which is ME...    

Dr.Fazeela Abbasi. I can’t be physically present 
everywhere…making myself available in my 
existing setup in Pakistan and Dubai is getting 
dif�cult let alone franchising it in other cities. But 
what I am interested is to disseminate my skincare 
brand to each and every person who could not 
reach me physically. It’s a way of reaching out to 
them through a bespoke customised skincare line 
developed by DFA.
What are the biggest takeaways from your success 

so far?
There are no short cuts in life, and consistent 

hard work is the key to success. Never give up on 
your dreams. Though destiny might take you to 
reach that point, only hard work will take you to the 
top. Strike a balance between Deen and Duniya. 
Which means paying equal attention to worldly 
success and success in life here after.
How do you feel Covid-19 has impacted your 
business?
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‘I believe in 
keeping your 

looks natural and 
beautiful. Not 

everybody likes to 
look fake. I help 
my patients stay 

healthy and 
beautiful 

physically as well 
as mentally’

To be honest it has not affected 
us in a big way, as I have always 
been an advocate for making 
customised treatment plans and 
packages  fo r  my  pa t i en t s 
according to their needs and 
budget. We never say no to anyone 
because of  their  f inancia l 
restraints. This is where we 
facilitate them with pocket 
friendly treatment plans.
What necessary precautions have 
been implemented at DFA to 
ensure your staff and clients 
safety?

Everything which is a standard 
protocol these days in any high-
end international practice.
According to you, what sets you 
apart from your competitors? 

I have not come across anyone 
in my �eld of work that thinks like 
me in terms of beating aging 
proces s  on  my  terms  and 
conditions or improving skin 
using my personally developed 
tactics and techniques I have 
developed. For me it’s of utmost 
importance to keep skin natural 
and green, which basically means 
free of �llers, threads, Botox and 
artificial stuff being shoved in. I 
enable my patients to beat aging 
process in their own skin using 
methods I created for having a 
natural healthy rejuvenated skin. 

I  e n a b l e  t h e m  t o  g e t 
independent in their lives where 
they are not relying on their 
dermatologists 24/7 in terms of 
keeping their skin disorders at 
bay. I give them a holistic lifestyle 
and when they follow that, every 
skin problem, every hair issue, 
every aging glitch seems to 
disappear. I believe in keeping 
your looks natural and beautiful. 
Not everybody likes to look fake. I 
help my patients stay healthy and 
beautiful physically as well as 
mentally. Anti-aging is a lifestyle 
and you run this marathon every 
day. I ensure your safety and give 
you the best science has to offer 
you.
What advice would you like to give 
those starting out in the same �eld 
as yours? 

Try to complete a post graduate 
degree which is recognised in the 
country of your origin or where 
you are intending to work in 
this f ield. Doing short 

It took her a long time to 
perfect each formula of 
DFA product. All of the 
products are organic
and suitable for all skin 
types. She wanted to 
create formulations that 
would be accessible
to everyone44



Her profession brings her 
power, joy, and limitless 
opportunities to reinvent
herself. You have to do 
something that’s really true 
to what you believe in
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For her it’s all about 
having a healthy lifestyle 
with great emphasis on
loving and taking care of 
skin which is the largest 
organ of our body but in 
a scientific way. For her 
beauty is science
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courses and diplomas will never 
polish your skills as a seasoned 
d e r m a t o l o g i s t .  F o c u s  o n 
continued medical education. Do 
attend international conferences 
and seminars; participate in 
research  and educat iona l 
activities as it will introduce you to 
new skills, techniques and unveil 
a plethora of well renowned lasers 
and equipment. Think out of the 
box, embrace the world and give 
your patients the ult imate 
comfort and safety that they 
deserve and be damn honest to 
your profession.
What are the top skincare trends 
you expect/have noticed for 
2022? What makes your DFA 
skincare line exclusive? 

I hope there will be a wider 
movement towards clean beauty, 
with ethically made products. 

People embracing gentler 
ingredients and chemical free 
products in their routines. This 
entails opting to repair and 
nourish the skin barrier. I believe 
the  eco - f r iendly  cosmet ic 
movement will continue to 
blossom well into the next year. 
That’s what my DFA skincare line 
is all about.

This year is all about skin 
rehabilitation. As we have all 
experienced the effects of mask 
wearing and what it has done to 
our skin barrier, there is an 
increased interest for taking care 
of barrier repair and hydration 
than ever before. Products that 
address this need will continue to 
be on the rise — DFA skincare 
products are harnessed with 
sooth ing  ingredient s  l ike 
hyaluronic acid, ceramides, 
physiological lipids, peptides, and 
organic essential oils to help heal 
a compromised skin barrier. My 
skincare line is focused less on 
aggressive, fast-acting results and 
more on nurturing the skin’s 
barrier, maintaining a healthy, 
diverse microbiome (the good 
bacteria that live on your skin and 
keep it healthy and happy) and 
aligning more with self-care. We 
choose to skip foaming soaps, 
multi-acid or aggressive physical 
exfoliators and take our retinol 
use down a notch in favour of 
gentler, repairing ingredients 
like ceramides and prickly 

‘By franchising my 
clinic, that special 
personal bond that 

I develop with 
each and every 
patient of mine 

will be missing and 
DFA clinic will turn 
into just another 
business in the 

market’
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 ‘The skin care 
trends of 2022 

will follow a ‘less 
is more’ approach, 

with people 
embracing gentler 
ingredients and 

fewer products in 
their routines’

pear oil. 
I see ‘microdosing’ as a trend in 

2022 for using small amounts of 
potent ingredients like retinol and 
exfoliating acids to prevent 
irritation and to increase the use 
of  skin barrier  repair  and 
hydrating ingredients. Clients are 
coming in with more inflamed 
and irritated thinned out skin due 
to their overly aggressive routines 
of layering actives like vitamin C, 
retinol, and salicylic acid. They 
have been doing way too much, 
and it’s de�nitely taking a toll on 
their skin. I predict that people 
will use fewer products overall and 
perfect a more minimal beauty 
regimen. 

My take is to use only the bare 
necessities - i.e. a cleanser, serum, 
moisturizer, and essential organic 
oils - and pick formulas based on 
your skin’s particular needs. The 
skin care trends of 2022 will follow 
a ‘less is more’ approach, with 
people  embrac ing  gent ler 
ingredients and fewer products in 
their routines. 
What treatments are you expecting 
to become more popular and what 
is the latest buzz about you 
introducing Inmode Embrace RF 
in Pakistan? 

N e w  g a d g e t s  l i k e  r a d i o 
frequency will be hot selling 
products. Micro current and LED 
devices to strengthen and smooth 
the skin, to help stimulate collagen 
and to faci l i tate lymphatic 
drainage are to have more bells 
and whistles. Cold shock therapy 
and photo facials along with 
rehydrating treatments will be 
more popular. I just recently 
introduced the latest American 
Inmode brand in Pakistan. It’s 
their RF embrace platform with 
the latest anti-aging Morpheus 
device along with accutite, facetite 
and bodytite which are non 
surgical one-time treatments for 
face and neck lift, removing eye 
bags without surgery and sculpting 
face and body without knife. It is a 
phenomenal technology and is 
t h e  l a t e s t  g a d g e t  i n  t h e 
international aesthetic market to 
reverse aging and to contour body 
without undergoing a knife.
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Dr. Fazeela Abbasi is 
showcasing her Inmode 

Embrace RF machine which is 
to be a revolutionary technique 

to be introduced in Pakistan
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Funky shoes, an all 
black outfit and a 

dazzling smile. 
Dr. Fazeela Abbasi 

is truly a vision and 
not just that she is 

also a visionary and 
a truly inspirational 

person for all
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